
COLOUR	&	
INTRANETS
(Reject	the	template!)
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In	our	current	state	of	
evolution,	vision	is	the	
primary	source	for	all	
our	experiences.
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92.6%
Visual	influence is	the	number	one	
influencing	factor	contributing	to	an	

online	conversion.
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90	seconds
is	the	time	it	takes	to	form	of	impression	

of	a	product.	

90%	of	that	impression	is	based	on	colour.
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$23	million
Increase in	sales	from	
changing	ketchup	colour	
from	red	to	green.
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Colour influences	behaviour

• Sets	the	scene
• Increases	recall
• Makes	an	impression
• Increases	participation
• Informs	action
• Attracts	attention
• Assists	with	usability
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Because	increasing	overall	
usability	of	an	Intranet	

increases	productivity	by	a	
factor	of	10	to	20

Why	do	we	care?
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Why	do	we	care?

Intranet	Connections	Intranet	Usability	Annual	Savings	for	an	Organization	with	500	Employees



Contrast	matters
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Contrast	matters
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Contrast	matters
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Bad	Contrast
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Good	Contrast
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Let’s	apply	what	we’ve	learnt



#1	- Map	your	brand	personality
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#2	Develop	a	palette
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#3	Create	colour rules
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#4	Create	design	rules
White	over grey
Harmony	over disconnect
Warm	over cool
Direction	over choice
Appropriate	over consistent
Evolving	over finalised
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Task	based Topic	based

When	to	apply	colour
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Which	colour?

Amasty - Top	100	Alexa Ranking	SitesRishad	Sukhia	- Brightlabs











Thank	you!
Questions?
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