
FUTURE PROOFING YOUR  

INTRANET HOMEPAGE @rebeccarodgers	
  



WHAT WILL FUTURE INTRANETS LOOK LIKE? 





WILL WE DO AWAY WITH HOMEPAGES? 



IN OUR EVER CHANGING ORGANISATIONAL LANDSCAPE 



WHILST I DON’T HAVE ONE OF THESE 



FUTURE HOMEPAGES 

Useful	
   Usable	
   Targeted	
  

Know	
  who	
  I	
  

am,	
  what	
  I	
  do,	
  

when	
  and	
  

where	
  I	
  work	
  

Available	
  

anywhere,	
  

any>me	
  on	
  

any	
  device	
  

Collabora>on	
  

being	
  the	
  way	
  

we	
  work	
  

Suit	
  the	
  way	
  

I	
  work	
  and	
  

live	
  

WE CAN MAKE SOME ASSUMPTIONS 





 

INDUSTRY EXAMPLES 



A BANK 

thanks to Barclays and Heritage Bank 



 A NOT FOR PROFIT  
Wesley Mission Brisbane  



 A LAW FIRM  
Ogletree Deakins  



 A HIGH SCHOOL  
Lakewood High School  





TECHNIQUES FOR FUTURE  

PROOFING YOUR HOMEPAGE  
in an ever-changing environment 



1. START WITH THE CORE ELEMENTS 

Naviga>on	
  

Collabora>on	
  

News	
  

Community	
  

&	
  Culture	
  

Key	
  

informa>on	
  

Internal	
  

marke>ng	
  

Key	
  tools	
  



Navigation	
  



Key tools	
  



Key tools	
  



Key information	
  



Collaboration	
  



News	
  



Community & 

culture	
  



Internal marketing	
  



 

2. REVIEW YOUR ORGANISATIONS FUTURE PLANS 

 



3. CONSIDER YOUR INDUSTRY 



4. LOOK AT WHAT OTHER INTRANET TEAMS HAVE DONE 



5. DESIGN WITH THE FUTURE IN MIND 



Forget the technical constraints for now 

and start designing 



Then look at the technical constraints… 

whilst keeping the user experience in mind 



Make life easier, deliver information in an easy to consume way 
Imagine this on the intranet homepage for a Partner in a strategy consultancy 



Focus on helping employees do  

their job 



SO WHAT CAN YOU DO  
to future proof your intranet homepage? 



THINGS TO THINK ABOUT 

Your audience needs 

 

The culture of your organisation 

 

What’s happening in your industry 

 

What are other intranet teams doing 

 

Don’t let technology limit your  thinking 
 



THINGS TO DO 

 
 

Have a single source of truth for identities 

 

Future is about targeting to the user 

  

Include flexible elements to give your design room to move 

 

Focus on the user experience and helping staff do their job 
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