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License conditions

This section outlines in ‘plain English’ an agreement between Step Two Designs (‘us, we’) and the
purchaser of this Best practices for SharePoint intranets report (‘'you').

Appropriate use

* You are welcome to make use of the ideas contained within the report to support the management and
enhancement of your intranet.

* Copies of the report may be made, as long as they remain within your business unit.

Intellectual property

e The screenshots and other source material remain the property of the organisations that provided
them, with a license granted to us for use in Step Two Designs materials and presentations.

* We reserve all other intellectual property rights in the report, including copyright and moral rights.

* We promise that the use of the report according to the terms of this agreement will not result in the
infringement of the rights of any third parties.

Inappropriate use

* You may not sell, licence or otherwise provide any part of the report to another party.

* You may not use the report when preparing material for any third party. This includes any contracting
or consulting arrangement.

* If you breach the terms of this agreement, we will sue you for damages, and to prevent the breach.

Jurisdiction

This agreement is governed by New South Wales and Australian law.
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Make your SharePoint
intranet beautiful

help

R -

- b1 ] Banking
Campaigns
i | (] add to my links |
Banking O it o B
A e —
| Banking updates
Find people within Kiwibank Monday 12 April OurSpace defaulting to the Banking page for Retail >>
e.g name, position, team Thursday 01 April Bank Bulletin 781 - 1 April >>
dept, divn, phone # Wednesday 31 March Bank Bulletin 780 - 31 March 2010 >>
responsibilities, past projects
interests b All banking updates

search

b Greenpages PostShop network Rates and fees

¥ Org chart

} Kiwibank PostShop Locator & } All Interest Rates on One Page

» NZ Post PostShop Locator & (PostShops ta print off) &
i } CSC Locator/Rollout Database & b Personal banking rates & fees &
» Collaborate » NZ Post Phone Directory @ ¥ Business banking rates & fees &
¥ Projects }» Branch Viewer (Retail) @
¥ Google b Sales Effectiveness Reports (Retail) &
b Stuff

E./ edit my links

Ask Me @ CSC Intranet @
J My tools L | izl The CSC Intranet has specialist L

KiwiBank’s bright but never obtrusive colour
palette makes it an aesthetically pleasing intranet

Beautiful intranets to visit.

SharePoint straight ‘out of the box’ isn’t
necessarily unpleasant to look at —it’s blue

and has neat boxes — but it's not ideal. Plan carefully and budget accordingly!

Branding SharePoint 2010 is ‘easier’ than
branding the previous version, 2007, but
it's still a complex and involved process if
you want a unique visual design that’s a
significant departure from the ‘out of the
box’ look and feel. It's also a developer
skill set.

By investing some of your budget in
branding and design you can make your
SharePoint much more attractive. Having a
great design really lifts the user
experience, and is key for building trust
and engagement. Getting the design right
will help levels of adoption, and ensure

brand consistency. Lynn Warneke, Kloud Solutions
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Great design lifts the user experience

If you expect your employees to be using the
intranet every day then you really want them to
have a great user experience. Of course nobody
comes to an intranet just because it is
aesthetically pleasing, but it can have a
significant effect on people’s perceptions of how
effective and authoritative it is. Design does
influence the user experience.

Strong design is also important to:

* establish consistency across different online
environments, including alignment with
external website

* reflect brand values of the company and also
the “brand” or purpose of the intranet

* emphasise a new SharePoint platform,
recognisably different from the old

* provide a backbone to ensure the intranet is
easy to use and also accessible, including to
users who are physically and visually
impaired

Start with clear understanding

Before you implement any design, it's worth
understanding both the overall brand and
purpose of the intranet, and SharePoint’s
strengths as a technology.

Defining the overall ‘intranet brand’ is covered in
chapter 4 (“Plan your project with a robust
methodology.”) Whether your site is more about
communication or collaboration will influence the
visual design.

SharePoint has its own way of managing the
delivery of sites, that is more complex and
technical than many web content management
systems. Like all technologies, the best outcomes
are gained by understanding the product well,
building on the strengths and avoiding the
weaknesses.

Get the right designer

Visual designs must be designed with SharePoint
in mind, so they fit with the technology platform,
and don't introduce bottlenecks and performance
issues. (There is little value in a beautiful design
that costs a million dollars to implement.)

Therefore it is worth getting a designer who has
some experience of SharePoint. It also helps if
you can get the designers and technologists
working on the project together.

Typical website and intranet design processes
involved getting a designer to produce a
Photoshop file or HTML template, and then
“throwing it over the wall” to the developers. This
works poorly for SharePoint, so get both groups
in the same room from the outset.

Managing the effort

In SharePoint even fairly small changes to the
basic template can have a large apparent effect.
These include changing the top banner, updating
the colours, and tweaking the standard layout
elements.

Obsessively tweaking the smallest design
elements can be hugely costly and time-
consuming in SharePoint, and can impact on
upgrade options. So be clear about when to stop
spending time on getting the perfect design.

Within all the constraints, do have fun
turning SharePoint’s corporate charcoal
interface into something that will appeal to
your intranet users. From experience 've
learned that a more beautiful SharePoint
can positively impact user adoption.

Lynn Warneke, Kloud Solutions
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UK-based property consultants Knight Frank have a striking use of red and grey, and extensively use icons to represent
different links. The result is a very distinctive look on the company’s new SharePoint 2010 intranet.

Ensuring brand consistency at Coca-Cola Enterprises

The distinctive red, the bubbles, the continuing

Brand consistency is important on an intranet,
particularly if brands have a very strong visual
identity. An example of this is Coca-Cola
Enterprises, who work with one of the most iconic
brands in the world. Their new SharePoint 2010
intranet has a striking design (shown on the next
page) which has maximum impact.

‘dynamic ribbon’ theme and the grey silhouette of
the Coca- Cola bottle at the bottom of the page
are all explicit reflections of the brand. The name
of the new intranet — iConnect — is also a play on
words as the ‘lcon’ is the name of the distinctively
shaped Coca-Cola bottle.
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Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione
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non numguam eius modi tempora incidunt ut labore el dolore magnam aliquam quaeral voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure
reprehenderit quiin ea voluplate velil esse quam nihi molestiae consequatur, vel ilum qui dolorem eum fugial quo voluptas nulla
pariatur?

JOHN F. BROCK
Chairman and Chief Executive Officer

dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamco
suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in

c
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dolores eos qui ratione v
amet, consectetur, adipisci sed quia non numaquam &
magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercita
suscipit laboriosam, nisi ut aliquid ex

s modi lempora incidunt ut labore el dolore
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MORE JOHN BROCK NEWS »
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WILLIAM W. DOUGLAS Il
Executive Vice President and Chief Financial Officer

Lorem ipsum dolor sit amel, consecletuer adipiscing
eit, sed diam nonummy nibh eutsmod tincidunt ut
laoreet dolore magna aliquam erat volutpat, Ut v
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisi ut aliquip ex ea
commodo consequal. Duis autem vel eum iriure dolor
in hendreri in

S PM EDT

@ 12Comments [[] remosos [ suescies
MORE WILLIAM DOUGLAS NEWS »

LAURA BRIGHTWELL
Senior Vice President, Public Affairs and Communications

Lorem ipsum dolor sit amel, consectetuer adipiscing
elt, sed diam nonummy nibh euismod tincidunt ut
lacreet dolore magna aliquam erat tpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation

per suscipit lobortis nis! ut aliquip ex ea

o consequat. Duis autem vel eum iriure dolor

nim ipsam voluptalem quia voluplas sit
aspernatur aut odit aut fugit, sed quia consegquuntur
magni dolores eos qui ratione voluptatem sequi
nesciunt. Neque porro quisquam esl, qui dolorem
ipsum quia delor sit amel, consectetur.

JOHN R. PARKER, JR.
Senior Vice President, General Counsel and Strategic Initiatives

Lorem ipsum dolor sit amet, consectetuer adipiscing
elil, sed diam nonummy nibh euismod tincidunt ut
lacreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nosirud exerci lation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequal. Duis autem vel eum iriure dolor
in hendrerit in
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HUBERT PATRICOT
Executive Vice President and President, European Group

Lorem ipsum dolor sit amel, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreel dolore magna albiquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci lation
ullamcorper suscipil lobortis nisl ul aliquip ex ea
commodo consequat. Duis autem vel eum iriure dolor
n hendrert in

Nemo enim ipsam voluptatem quia volupias sit
aspernatur aut odt aut fugit, sed quia consequuntur
magni dolores eos qui ratione voluptatem sequi
nesciunt, Neque porro quisquam est, qui dolorem
ipsum quia dolor sit amel, consectetur.

PAMELA O. KIMMET

Senior Vice President, Human Resources

Lorem ipsum dolor sit amet, consectetuer adipiscing
eit, sed diam nonummy nibh euismod tincidunt ut
laoreel o e magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ul aliquip ex ea
commodo consequat Duis autem | eum irure dolor
in hendreri in

&
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ESAT SEZER
Senior Vice President and Chief Information Officer

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummyy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpal. Ut wis
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequal. Duis autem vel eum iriure dolor
in hendrerit in.
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A page describing the Executive Team on Coca-Cola Enterprises’ new intranet.
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Impulsando

MURO DE COMUNICACION INTERNA

@

COMUNICACION INTERNA dice
Con motivo de la reorganizacion de Basauri, han desparecido algunas salas de
reuniones, pero se han creado otras.

Estas salas podran reservarse a través de Outlook a partir del prdximo martes 22

de mayo de 2012.
Para cualquier aclaracidn, podéis contactar con INMACULADA ARJONA ESCOBAR.
Gracias.

Espacios y Entornos

L

DE REUNIONES B/

Comentario  Me gusta
) 2 Comentarios

Hola, teneis este mismo ppt para las salas de Belagua?
MARIA JOSE CANO SERRANO Hace 3 dias

Mo lo tenemos, lo siento.
ADMINISTRADOR INTRANET Hac

COMUNICACION INTERNA dice
Resultados de la encuesta del Webcast Interno del 26 de abril de 2012

B ResultadosEncuestaWebcast.ppsx

Comentario | Me gusta
) 3 Comentarias.

En el power point solo aparece la diapositiva de portada.
MANUEL JIMENEZ FRANCO Hace & dias

MANUEL JIMENEZ FRANCO ponte la presentacion en pantalla
completa y te daré la posibilidad de hacer dick en un link que
te lleva ala pagina web con los resultados.

ELENA GONZALEZ ROLDAN Ha s

Yala puedo ver. Gracias
MANUEL JIMENEZ FRANCO H;

pon

# Gustaa 1 persona

COMUNICACION INTERNA dice
Mota de prensa: 'ONO ofrece importantes descuentos a los clientes que
recomienden Tivo'

Bl NP - ONO ofrece importantes descuentos a los clientes que recomienden
TiVo®@.pdf

Comentario

Me gusta

W Gusta a 4 personas

COMUNICACION INTERNA dice
OMO esta lleno de siluetas, esas que aparecen en lugar de vuestras fotos. Hemos
hecho un ranking de los 5 centros de trabajo que se dan a conocer mejor:

1. Lleida: 33%
2. Sevilla: 27%
3. Zaragoza: 23%
4. Madrid: 23%
5. Barcelona: 22%

Estaréis de acuerdo en que son porcentajes muy bajos. Realmente, tener la foto
publicada nos ayuda a conocernos, y ademas nos “humaniza”. Es un pequefio
esfuerzo y sélo hay que hacerlo una vez. 5i alguien necesita ayuda para recortar
una foto, le ensefiaremos cdmo hacerlo, pero por favor, colaborad, es
importante. Gracias a todos.
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Spanish media-firm ONQO'’s new SharePoint 2010 intranet is visually stunning, and presents a mixture of
communications and user-generated content via activity streams on the homepage.
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Financial advisers shift to fixed income: PIMCO
survey

Investors dug into hole with resources: I0OOF
MLC announces executive reshuffle

Treasury Group appoints distribution director

Key Points

1 If you want a beautiful SharePoint
environment you will need to invest in
applying a visual design.

Ensure your design matches the main
purpose of your intranet.

This is an opportunity to adhere to strong
corporate branding guidelines.

[ Having a great design helps drive
adoption and contributes to a positive
user experience.

[ Get a designer who has SharePoint
experience, and let them work closely with
the developers.

ANNIVERSARIES AND BIRTHDAYS
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Search this site... Em

Resources

Projects

PEOPLE SEARCH

25 | susmme e Birthday
28 11 years
28 11 years

31 Birthday

HAYE YOUR BAY.

Read

MY SHORTCUTS

NOTICEBOARD

Invitation to Trivia night
Touch footy

Barefoot bowls -
Foundation

Tax Deductible Donations to

Australian firm Q Invest’s intranet “Mike” or “MyQ” has a
strong visual identity, particularly in its diagonal theme
which is repeated in the background and the menu

tabbing.
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